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Cruise Ports: A neglected research theme 

Type of 
Services 

1970s 1980s 1990s 2000s 2010s 

Container  1 8 18 45 33 
Cruise 0 0 4 0 1 
Passenger 0 0 0 1 2 
RoRo 0 0 0 0 0 
Vehicles 0 0 0 2 0 
Not Specific 6 23 32 44 14 

TOTAL 12 43 67 93 52 

Type of markets/services being considered in port studies 
(sample: MPM 1973-2012) 
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The Global Cruise Port System 
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Cruise Ports: A Research Agenda 

1.  Revisiting the typology of cruise ports (‘beyond the home-port 
vs. port of call dichotomy’) 

2.  Implications of cruise industry changes for different 
cruise ports (drivers of deployment; itinerary planning, fewer companies; 
specialized brands) 

3.  Cruise ports practices (berth allocation schemes; port performance) 

4.  Cruise ports strategies (competition; collaboration; oligopolies) 
5.  Governance structures (public and private roles; concessions) 

6.  Forms of private entry & investment (stakeholders; co-location) 

7.  Transportation chains serving cruising (logistics; bunkering; 
integration with other modes) 

8.  Users’ perspectives (cruise lines; cruise passengers; suppliers) 

9.  Cruise ports & the city (cruise port districts; cooperation and conflicts; 
congestion) 

10.  Specific issues (health; environment; safety; security; regulations) 
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1. Rethinking the typology of Cruise Ports 
(our own effort to develop a typology) 

Criteria Elements 

Size Huge (More than 1 million visits); Very Large 
(500,000 to 1 million visits); Large (250,000 to 
500,000 visits); Medium (100,000 to 250,000 visits); 
Small (Less than 100,000 visits) 

Seasonality Low (perennial port; 4 peak months less than 40% of 
visits); Average (4 peak months 40 to 60% of visits); 
High (4 peak months 60 to 80% of visits); Very high 
(4 peak months more than 80% of visits) 

Function in itinerary Turn port; Call port 

Accessibility Air hub port; Drive / Train to port 

Attractiveness Marquee (“must see”) port; “Discovery port” 

Cruise Terminal Dedicated terminal; Dedicated pier; Tendering 

Ownership and operations Public; Private; Concession 

Local and regional 
integration 

Destination port; Gateway port; Balanced port 
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2. Implications of cruise industry changes  

■  Vessels 
■  Itinerary planning 
■  Involvement in port operations  
■  Source markets (conventional and emerging) 
■ ….. 

■  Common feature: Constant, remarkable, 
growth (despite the crisis in source markets; in 
visiting markets) 
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What might be the implications? 

■  A “marquee port” … is world-famous 
•  Absolutely necessary for every itinerary 
•  They attract the clients and sell the cruise 

itinerary. 

■  A “discovery port” benefits from being 
included in the itinerary 
•  The concept of a “discovery” port is one that is not 

world-famous, but provides a different sense to 
the cruise passenger 
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Types of Cruise Itineraries 

Perennial Seasonal 

May to  
September 

Turn port Port of call 

Repositioning 
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Drivers of Deployment 

■  Source markets of customers 
■ Matching brands, ships to source market 

demographics 
■  Seasonality 
■  Drive-to; Train-in Markets 
■  Int’l Airports for logistical connections 
■  Fuel sourcing, availability and cost 
■  New routes & itineraries for new markets  
■  Time, speed and distance considerations 
■ ……… 
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6. Forms of private entry in cruise ports 

■  Several entities develop a keen interest in cruise 
ports given growing berth availability and 
capacity issues in quite a number of ports of call. 

  
■  Cruise ports have become attractive investment 

opportunities from a co-location perspective (e.g. 
hotels, marinas, condominiums, resorts etc). 

 
■  We know more (thanks to PPRN among others) 

about private entry in container terminals – we know 
little, if anything, about cruise terminals 
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7. Transportation Chains to serve the cruise market 
(Cruise Passengers Visits & Airport Traffic, Med, 2012) 
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Drive-to and Train-to home-ports in the 
Med 

Malaga 

Valencia 

Barcelona 
Istanbul 

Venice 

Livorno 

Athens 

Civitavecchia 

Savona-Genoa 
Marseille 

Napoli 



The	  Charthouse	  Group	  

Research Agenda: The way forward 
 

1.  NORFOLK Virginia is a cruise port:  Special 
session(s) on cruise ports @ IAME 2014 

 
2.  Special RTBM issue on “Cruise and Cruise 

Ports: Structures and Strategies” 
•  Editors: Thanos Pallis, Jean-Paul Rodrigue, Theo Notteboom 

Timeline 
Abstracts due        October 15, 2013 
Authors Notified Abstracts Accepted   October 31, 2013 
Papers due                                         February 28, 2014 
Reviews due                                       April 30, 2014 
Revisions due                                     June 30, 2014 
Publication                                         December issue 2014 


